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‘ 211M+

United States
| Europe

UK 37M+  Portugal  aM# °
France 28M+ Romania  3M# Llnked -

Italy 19M+ Sweden  5M+
DACH 22M+  CzechRep. 2M+
22M+ Spain uM: Finland 1M+
Canada Netherlands jom+ Ireland 2M+
| Belgium e Poland  6Ms ]*I T\ E A
Denmark ame  Norway  2M+ 3M+
2M+ 1117M+ Republic of Korea U‘DE& I
14M+ ‘ Israel s ! 3M+
4M+ | fudeying Japan
13M+ Morocco | ! ' 2M+ 4
| Colombia IM+ M+ © 13M+
21M+ 70M+ , Egypt UAE  HongKong (SAR) | Taiwan
Mexico Brazil 7M+ + s o ! 13M+
- i saudiarabia  SM+ | | The Philippines
+ | igeria Singapore |
Chile ‘ 4M+ 7™M+
| Kenya 25M+ Malaysia 2M+
I Indonesia | New Zealand
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